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This book is an investigation of the cultural phenomenon of branding and its transformational effects on the
contemporary spatial – and urban – reality. It develops a novel understanding of the rationale behind the
construction of large-scale architectural complexes that relate to corporate brands, and of its tremendous
cultural effects. The author suggests that what we see today is the creation of "global mass ornaments", of a
thorough ornamentalization of the entire globe.

The origins of this are discussed with regard to examples of corporate brand-building from Europe and China
(Autostadt Wolfsburg, BMW Welt Munich and Anting New Town). Additional cases are several simulated
spaces in Berlin and the space-branding activities of companies like Apple or Prada. Theoretically, the author
develops an innovative poststructuralist framework, combining ideas from Gilles Deleuze with the space
philosophy of Peter Sloterdijk. He analyzes how the corporate redefinition of space makes the city enter into
a mode of virtual urbanity. This idea leads to a notion of a "global urban" and, ultimately, the "global mass
ornament".

This concept of a global mass ornament is developed here with reference to Sloterdijk’s concept of a world
of "spheres". The latter is used to understand the new mode of spatiality of mediatized spaces. The book
makes the point that our world is involved in a process of mass ornamentalization that has only just begun.
The concept of the global mass ornament is the first to come to grips with a culture in which branding is
effectively changing the physiognomy of the earth. The global mass ornament is a banner for a cultural
transformation that employs architecture, sign theory and mechanisms borrowed from traditional advertising
and from social media, as well as social processes – and that we have yet to properly understand. This book
is a significant step forward in this respect.
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From reader reviews:

Herman Lewis:

Why don't make it to be your habit? Right now, try to prepare your time to do the important work, like
looking for your favorite reserve and reading a book. Beside you can solve your problem; you can add your
knowledge by the publication entitled Brand-Driven City Building and the Virtualizing of Space (Routledge
Research in Planning and Urban Design). Try to stumble through book Brand-Driven City Building and the
Virtualizing of Space (Routledge Research in Planning and Urban Design) as your close friend. It means that
it can for being your friend when you sense alone and beside those of course make you smarter than ever.
Yeah, it is very fortuned in your case. The book makes you more confidence because you can know
everything by the book. So , let us make new experience and knowledge with this book.

Kevin White:

Inside other case, little folks like to read book Brand-Driven City Building and the Virtualizing of Space
(Routledge Research in Planning and Urban Design). You can choose the best book if you love reading a
book. Providing we know about how is important the book Brand-Driven City Building and the Virtualizing
of Space (Routledge Research in Planning and Urban Design). You can add understanding and of course you
can around the world by a book. Absolutely right, because from book you can recognize everything! From
your country until eventually foreign or abroad you will find yourself known. About simple matter until
wonderful thing you may know that. In this era, we can open a book or perhaps searching by internet unit. It
is called e-book. You should use it when you feel bored to go to the library. Let's go through.

Brooks Davis:

What do you about book? It is not important to you? Or just adding material if you want something to
explain what yours problem? How about your time? Or are you busy particular person? If you don't have
spare time to perform others business, it is make one feel bored faster. And you have extra time? What did
you do? All people has many questions above. They should answer that question simply because just their
can do which. It said that about reserve. Book is familiar in each person. Yes, it is correct. Because start from
on guardería until university need this specific Brand-Driven City Building and the Virtualizing of Space
(Routledge Research in Planning and Urban Design) to read.

Hugo Carter:

Reading a guide tends to be new life style on this era globalization. With reading you can get a lot of
information which will give you benefit in your life. Having book everyone in this world can easily share
their idea. Publications can also inspire a lot of people. A lot of author can inspire their reader with their
story or maybe their experience. Not only the story that share in the ebooks. But also they write about
advantage about something that you need case in point. How to get the good score toefl, or how to teach your
young ones, there are many kinds of book that exist now. The authors nowadays always try to improve their



talent in writing, they also doing some research before they write with their book. One of them is this Brand-
Driven City Building and the Virtualizing of Space (Routledge Research in Planning and Urban Design).
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