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Going against conventional marketing wisdom, Absolute Value reveals what really influences customers
today and offers a new framework—the Influence Mix, a totally new way of thinking about consumer
decision making and marketing, and about developing more effective business strategies.

How people buy things has changed profoundly—yet the fundamental thinking about consumer decision-
making and marketing has not. Most marketers still believe that they can shape consumers’ perception and
drive their behavior. In this provocative book, Stanford professor Itamar Simonson and bestselling author
Emanuel Rosen show why current mantras are losing their relevance. When consumers base their decisions
on reviews from other users, easily accessed expert opinions, price comparison apps, and other emerging
technologies, everything changes.

Absolute Value answers the pressing questions of how to influence customers in this new age. Simonson and
Rosen point out the old-school marketing concepts that need to change and explain how a company should
design its communication strategy, market research program, and segmentation strategy in the new
environment. Filled with deep analysis, case studies, and cutting-edge research, this forward-looking book
provides a totally new way of thinking about marketing.
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From reader reviews:

Patricia Frazier:

Throughout other case, little people like to read book Absolute Value: What Really Influences Customers in
the Age of (Nearly) Perfect Information. You can choose the best book if you want reading a book.
Providing we know about how is important a new book Absolute Value: What Really Influences Customers
in the Age of (Nearly) Perfect Information. You can add expertise and of course you can around the world by
just a book. Absolutely right, due to the fact from book you can learn everything! From your country until
foreign or abroad you can be known. About simple point until wonderful thing you are able to know that. In
this era, you can open a book or even searching by internet unit. It is called e-book. You can use it when you
feel bored to go to the library. Let's learn.

David Wade:

The book with title Absolute Value: What Really Influences Customers in the Age of (Nearly) Perfect
Information has a lot of information that you can study it. You can get a lot of help after read this book. This
specific book exist new knowledge the information that exist in this reserve represented the condition of the
world now. That is important to yo7u to learn how the improvement of the world. This particular book will
bring you inside new era of the globalization. You can read the e-book on your own smart phone, so you can
read it anywhere you want.

Amy Osburn:

The particular book Absolute Value: What Really Influences Customers in the Age of (Nearly) Perfect
Information has a lot of knowledge on it. So when you make sure to read this book you can get a lot of gain.
The book was written by the very famous author. The author makes some research just before write this
book. That book very easy to read you will get the point easily after reading this article book.

Roxie Gregory:

This Absolute Value: What Really Influences Customers in the Age of (Nearly) Perfect Information is great
reserve for you because the content that is full of information for you who also always deal with world and
still have to make decision every minute. This book reveal it details accurately using great organize word or
we can claim no rambling sentences inside. So if you are read the item hurriedly you can have whole
information in it. Doesn't mean it only provides straight forward sentences but hard core information with
attractive delivering sentences. Having Absolute Value: What Really Influences Customers in the Age of
(Nearly) Perfect Information in your hand like getting the world in your arm, facts in it is not ridiculous a
single. We can say that no e-book that offer you world inside ten or fifteen small right but this book already
do that. So , this really is good reading book. Hey Mr. and Mrs. busy do you still doubt in which?
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