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The field of marketing and management has undergone immense changes over the past decade. These
dynamic changes are driving an increasing need for data analysis using quantitative modelling.

Problem solving using the quantitative approach and other models has always been a hot topic in the fields of
marketing and management. Quantitative modelling seems admirably suited to help managers in their
strategic decision making on operations management issues. In social sciences, quantitative research refers to
the systematic empirical investigation of social phenomena via statistical, mathematical or computational
techniques.

This book focuses on the description and applications of many quantitative modelling approaches applied to
marketing and management. The structure encompasses statistical, computer and mathematical as well as
other models. The topics range from fuzzy logic and logical discriminant models to growth models and k-
clique models. It also covers current research being conducted in the field.

Readership: Undergraduates and postgraduates of management and business administration, academic
researchers marketing professionals, financial professionals and business consultants.
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From reader reviews:

Patricia Rodrigue:

Spent a free time and energy to be fun activity to try and do! A lot of people spent their spare time with their
family, or all their friends. Usually they accomplishing activity like watching television, planning to beach,
or picnic within the park. They actually doing same thing every week. Do you feel it? Would you like to
something different to fill your own personal free time/ holiday? May be reading a book might be option to
fill your free time/ holiday. The first thing that you ask may be what kinds of e-book that you should read. If
you want to try out look for book, may be the book untitled Quantitative Modelling in Marketing and
Management can be great book to read. May be it can be best activity to you.

Ann Fortune:

The book Quantitative Modelling in Marketing and Management has a lot info on it. So when you check out
this book you can get a lot of benefit. The book was compiled by the very famous author. Tom makes some
research before write this book. This particular book very easy to read you can get the point easily after
reading this book.

Lois Hutter:

Your reading 6th sense will not betray anyone, why because this Quantitative Modelling in Marketing and
Management guide written by well-known writer who really knows well how to make book that can be
understand by anyone who read the book. Written with good manner for you, dripping every ideas and
producing skill only for eliminate your personal hunger then you still doubt Quantitative Modelling in
Marketing and Management as good book not just by the cover but also through the content. This is one
publication that can break don't assess book by its deal with, so do you still needing another sixth sense to
pick that!? Oh come on your reading sixth sense already told you so why you have to listening to another
sixth sense.

Shirley Drago:

Reading a publication make you to get more knowledge from it. You can take knowledge and information
from your book. Book is written or printed or descriptive from each source that will filled update of news.
With this modern era like right now, many ways to get information are available for you. From media social
just like newspaper, magazines, science publication, encyclopedia, reference book, fresh and comic. You can
add your understanding by that book. Do you want to spend your spare time to spread out your book? Or just
looking for the Quantitative Modelling in Marketing and Management when you required it?
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